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Candy Hearts?
Pumpkins?
Hold it!

| know what yer thinkin...

“Is it October, or only February?”

Well, considering that this here’s the
most powerful event in the history of
AIGA/OC, capable of uniting Type
Lovers and Paper Lovers everywhere,
there’s no question that it’s Valentine’s
Day in October! The only question
that you've gotta ask yourself is, “Am |
gonna be there?” Well,

are ya... ‘Designer?

For our third
annual Font
Talk, “Font
Talk II-D” if
you will,
we're
bringing
five of the
hottest names
in type to
Chapman University’s
glorious Argyos Forum for
an evening you'll never forget.
Just ask yourself how much you'd pay
to see Brady, Colombini, Kopshina,
Hoefler & Reeder all in one place... but
wait! There’s more! We're adding in
AIGA/OC'’s legendary Paper Show
where you can grab an armful of the
latest samples from all the hottest
Paper Mills... now how much would
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you pay? But wait, there’s still more!
We've taken the wildly popular Paper
Show concept and expanded it to
include some of the finest printers and
other excellent vendors in So Cal! And
the price for all this? So modest it’s
practically embarrassing;

Non Members - $15

Members & Students - $10

Student Members - $5

Ad Club Members - $195

For more info or
reservations just

call
714/440-6111

The Program:
6:00-7:30

Paper Show + Food
7:30-8:30

Font Talk - Part |
8:30-9:00

Dessert with Sponsors
9:00-10:00

Font Talk - Part Il

Thanks to Chapman U for the facilities
and video support and everything else!

Please don’t hold my dubious use of
display faces for body copy against the
designers!

www.adobe.com/type
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Right before last year’s Font Talk
this really energetic guy named Tony
Colombini showed up at an
AIGA/OC board meeting. When he
heard that we were doing an event
called “Font Talk” he excitedly told
us how he was the founder of a small
Newport Beach type foundry and
that he’d be the perfect person to
give us the small foundry perspective
on type.

Okay...
The truth is... 1 BS'd
him. “Oh, uhh...
that'd be
awesome, but,
uhh... we've
already got

Tony

Newport Beach foundry “Smiley
Faces” and creating graphic designs
for clients ranging from Frozen Food
Giants to Avant Garde Performance
Artists when he isn’t busy teaching
at Platt College, but, uhh... in the
interim he also seems to have become

the President of AIGA/OC.

Clearly he’s on this year’s panel not
in the least because he’s calling the
shots now and 1'm running this event
at his pleasure, but simply because 1
promised him the

slot last year.
And while
Fred can tell
us about the
miracles

our panel e o brought to us
set for this c I b by the

year and ° om Inl world’s largest
I'd really type foundry
hate to, and Jonathan

uhh... disturb
the dynamic.
But, uhh... we'll
get you on next
year’s panel for sure.”

1 pretty much figured that by the
time the OC chapter of AIGA had
wobbled it's way around the sun and
back this young energite would be
long gone.

Well, uhh... I may have
miscalculated slightly. Not only is
the guy still designing type at his

This is

can tell us about
being a typographic
superstar in New York
and Betsy can tell us about
the refinement and marketing of
Grunge Type, it’s Tony who can tell
us what it’s like to design and
market your own type while
designing and teaching and painting
and doing charitable work on the
side.

Oh, and, uhh... Tony, thanks for
lettin ME do the event!

Bodura

www.artmartyr.com
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So 1t was time to put this
Eear’s event together, and |
new wed round up some of
the hottest names in type, but
that wasn’t enough.
We all look back with fond
reverie to that night so many
Fears ago, to the very first
ont Talk, when Grunge
Typographer Bill [lelson
sﬁowed us his work. Remem-
ber that face where the letters
were all like cocktail olives
with giant skewers going

through them?

[ hnew that to have a great i R :
ij;g”;_g' Eerfsqt the ’cradi’(iongl
wouldn’t be ’(gigiraphlc
enough, L I Found this
more. e qnd more
n eeded in J(he So
someone Lal Fme
to explode Art Print-
? 3 maker Steve
Us outo Reeder. He

prints broad-
sides with Hol-
zeresque truisms
like "Kill For Money”
and Krugeresque im-
agery. In another series
he uses typographic ele-
ments as abstract building

blocks. In his futurist poster
“Red Five” he deconstructs the

I S+ILL REMN=ZN3=R WIIEN
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316 REDESIGN. | WAS AN
AR+ DIR=EC+OR A+
MOUSZYLVANIA A+ +I11=
+I1I=. NO+ QUI+= WOR+IIY
OF A CU3ICL= IN +II=
IIAIN OFFIC= 3UILDING |
WAS 6IVEN A +11IRD OF A
6GLORIOUS +RAILER OU+-
§1D= +11= 316 3UILDING.
ON= OF IlY COUN+=R-
SAR+S, S+H=V= NZLSON, WAS
RUNNING RAII>AN+LY
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CIIZERING “JONA+IIAN
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number S and uses it as a
bold design element.

His views on typography may
shock you, but his graphic im-
ages will certainly amaze you.

+II=R=, JONA+IIAN [1O=-
FL=ER AND +I1IA+ 111§ +ALK
WAS JUS+ FAN+AS+HIC AND
+I1IA+ W= JUSH+ IIAD +0O
&=+ Il FOR +11= N=X+
FON+ +ALK.

IM=EANWIIILE JONA+IIAN'S
+AK=EN A LO+ OF +I11=
+Y2= DESIGNS +IIA+ IIIADE
L1 FAINNIOUS AND 2ACK-

AG=D +II=lll FOR +11= R=§+
OF US. NO DOU3+ YOU'LL
3= A3SLE 3UY +I1I=1l A+

FON+ +ALK AND 6=+
YOUR +Yy2>= AU+O-
GRA?11=D! 3U+ IF YOU
JUS+ CAN'+

S==IS +I1IA+ WAI+ +I1IA+
S+=V=... AND LONG YOU
3Y NOW miell+
ALL +I11= DRO> 3y
=y Jonathan Bt
Us... W=3SI1+=
A+
Hoefl
efler /5o
211Y.COll

+lHov6GlI+
+IIA+ +1I=
N=W FACE=S
JONA+IIAN
ITAD CR=A+=D
W=ER= JUS+ SOIII=

OF +l1I1= IO+ &LO-
RIOUS +Yy?2= II='D
=EV=ER S==N.

AND +I1I=N JONA+IIAN DI1D
+11= SANIZ +1IIN& FORK
§P°0R+S ILLUS+RA+=D.

AND +I1I=EN +ONY W=N+ +0
SOIl= CONF=R=NC= AND
CAIIZE 3ACK AND SAID +IIA+
+II=ZR= WAS 111§ INCR=D-
I3L= N=W YORK eUY

WIIZR= YOU
CAN == +11=
+Y2>= IN US= AND
ORD=R I+ +00.

W='R= R=ALLY FOR+U-
NA+= +1IA+ JONA+IIAN
COULD FlI+ A +KI12 +0 +I111S
COAS+ IN 111§ 3USY SCII=D-
UL=. YOU'LL FIND 111§
N=ZOCLASSICAL +Yy?>=
DESISNS N=SIHN=ERIZING
AND 1IO0>=FULLY YOU'LL
CA+CII A WIIHIFF OF +I11A+
GR=A+ N=W YORK A++I-
+UD= +I1IA+ 60+ +ONY §O
=XCI+=D.
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Of course, everybody knows that
Adobe’s got a ginormous library of
type. I don’t even know exactly where
it all came from - I'm sure Fred could
tell us - all I know is that we all use
these faces every day.

You probably recall last year I
confessed my own life long love-hate
relationship with Futura. The inner
battle for my graphic soul still rages,
but while it does, I use all 87
(approximately)
weights of Futura
that Adobe
offers.

But
valuable as
Adobe’s
vast library
of classic
workhorse
typefaces is, it’s the
Adobe Originals that
really get us excited. After all,
what's better than new! (even if The
New happens to be a classical revival!)
And who better to tell us about The
New than Adobe Systems’ Manager of
New Typographic Development, Fred
Brady.

With staff and freelancers Fred works

iritus Thisis Adobe Jenson

www.adobe.com/typ
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on a wide range of developments from
Classic Revivals to Contemporary
Explorations. If he can find a spare
minute, he even designs a bit of type

himself!

Last year he showed us Adobe’s
glorious new Multiple Master face,
Adobe Jenson. Not only was the face
marvelous, but when designer Robert
Slimbach wanted to introduce an
intermediate Master, Fred and Co.
worked with
Adobe’s type
engineers to
add support
for this
within the
ATM
program! Don't
we all wish we
could do that at our

little home foundries!

It’s hardly a surprise to mention
that while print remains vital, the
web, Acrobat, interactive kiosks et. al.
have really forged an emphasis for on
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And you should hardly be surprised

that this year Fred’s going to talk o .
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Adobe... support of On Screen
Typography.
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